NEW MUSIC:
NEW AUDIENCES

How can we engage our

frequent attenders?
Heather Maitland



This contemporary music festival has asked its audience to
comment on and vote for their favourite pieces from the
festival. The audience’s favourites were broadcast in a
special programme on New York Public Radio’s online station.

GET THEM INVOLVED
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INTERRACT

SONIC will extend beyond the concert hall and into the virtual world with several initiatives allowing
audiences to interact and engage directly with the music.

Dan Cooper

For updates, behind-the-scenes scoops, and dialog with several of the composers and ensembles,
audiences can follow SONIC on Twitter, Facebook (or look to the right of this paragraph), and can
participate in the conversation on Twitter using the hashtag #S0NiCfest.
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Tell us which piece you most want to hear again! Through Re:Sound, audience members will have
the opportunity to comment and vote for their favorite pieces. Audience favorites from throughout
SONIC will be broadcast on Q2 Music, New York Public Radio's internet radio station, in a special
program dedicated to SONIC.

4 Ways To Make Your Opinion Heard
ONLINE: Click here

KB Foyrudic MOBILE: Go to m.SONiCfestival.org or click here
Matthew Barnson TEXT: SONIC and your composer name(s), star ranking and comments to 22333
PAPER: Complete a ballot at the program and place in the ballot box in the lobby
A Re:Sound Broadcasts on Q2
Kati Agees

You pick what we will hear! Click here to tune-in online for special SONIC Re:Sound broadcasts on
Q2. Hear exclusive live performances of pieces by Kati Agdcs, Fabian Svensson, Kenji Bunch,
KB  Fioyrudio Mark Dancigers and many more. For full line up click here.
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; Sign up HERE for our e-newsletter and receive regular Drill Hall
e updates, special offers, opportunities and content, competitions

/ and much more!

This is a small arts centre in England with few resources but it engages its loyal audiences
well...
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Acknowledge the audience by showing
them in images

e http://www.supersonicfestival.com

Scroll down to the bottom of the page and play
the Supersonic Ltd Edition video.

Notice how the Supersonic festival shows the
social experience. In this trailer the audience
reaction is as important as the music and
musicians


http://www.supersonicfestival.com/
http://www.supersonicfestival.com/

Make them feel loved

In all my research, loyal audiences tell me they just
want their commitment to be recognised and to
feel they belong so:

e Collect their names and contact details so you
can keep in touch

e Address them by name when sending out
marketing material (and when they come to the
event)

e Say thank you
e Don’t just sell to them
e Give them ‘inside information’



