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GET THEM INVOLVED

This contemporary music festival has asked its audience to 
comment on and vote for their favourite pieces from the 
festival.  The audience’s favourites were broadcast in a 
special programme on New York Public Radio’s online station. 





This is a small arts centre in England with few resources but it engages its loyal audiences 
well... 





Acknowledge the audience by showing 
them in images

● http://www.supersonicfestival.com

Scroll down to the bottom of the page and play 
the Supersonic Ltd Edition video.

Notice how the Supersonic festival shows the 
social experience.  In this trailer the audience 
reaction is as important as the music and 
musicians

http://www.supersonicfestival.com/
http://www.supersonicfestival.com/


Make them feel loved

In all my research, loyal audiences tell me they just 
want their commitment to be recognised and to 
feel they belong so:

● Collect their names and contact details so you 
can keep in touch

● Address them by name when sending out 
marketing material (and when they come to the 
event)

● Say thank you
● Don’t just sell to them
● Give them ‘inside information’


